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OPPORTUNITIES

A defined sponsorship package will  
reach relevant audiences of up to  
80,000 influencers and decision makers 
with huge social, national and regional  
PR reach. Working in partnership with  
Bath Festivals will deliver on corporate 
and social responsibility objectives as you 
help connect a community through the 
power of the arts. You will also help fund 
our Creative Learning projects that help 
young people and those with less access 
to the arts to build inner confidence and 
improved communication skills.



ABOUT US: 

Bath Festivals is a charity. It is responsible 
for The Bath Festival, Bath Children’s 
Literature Festival and a year-round 
Creative Learning programme. We bring 
some of the finest international musicians, 
speakers and writers to entertain audiences 
in the beautiful venues of our world heritage 
city. Building on our 70-year heritage, we 
are turning Bath into one of the top three 
festival cities in the UK.

Our Creative Learning programme of 
hands-on music and literature projects gives 

children and young people opportunities 
to work with leading arts professionals, 
gain real-world experience, grow passions 
and interests and access the arts as well 
as produce their own events. Our Creative 
Learning projects have already reached 
more than 9,000 young people. 

We would like to invite you to become part 
of the Bath Festivals family. There are many 
ways you can help, and our sponsorship 
packages are custom-made to suit your 
particular needs.  

PARTNERSHIPS AND SPONSORSHIP OPPORTUNITIES 
FALL INTO THREE MAIN CATEGORIES:

CREATIVE AND STRATEGIC PARTNERS:
Maximise your involvement by working 
with us and becoming an integral partner 
in developing the future direction of our 
festivals and our impact on the city and 
surrounding area. 

FESTIVAL PARTNERS: 
Festival-specific partners work alongside 
one or two strands of our activity, often 
branding key sections. For example: The 
[YOUR NAME] Bath Children’s Literature 
Festival or, [YOUR NAME] Bath Festivals 
Hotel Partner. 

EVENT SUPPORTERS:
Event supporters cherry-pick events from 
the programme. Events can be branded  
and front-row seats reserved. This is a 
wonderful way to say thank you to your  
staff or to entertain clients.



ABOUT OUR AUDIENCE:

We use Audience Finder, audience surveys and  
data collected by the Bath Box Office to analyse  
our audience. In 2018 audience grew to just under 
80,000 with the majority of attendees fitting into  
three main categories:  
 
•  31% of audience Commuterland Culturebuffs,  

higher than the national average of 19% 

•   25% ‘Dormitory Dependables, compared  
to 21% national average 

•   Metroculturals, Trips and Treats and  
Experience Seekers combined at 32%   

DEFINITIONS:  
Commuterland Culturebuffs: Affluent and professional consumers of culture

Dormitory Dependables: From suburban and small towns with an interest  
in heritage activities and mainstream arts

Metrocultrals: Prosperous, liberal, urbanites interested in a very wide  
cultural spectrum

Trips and Treats: Mainstream arts and popular culture influenced  
by children, family and friends.

Experience Seekers: A high proportion are singles/couples in their  
20s/30s with no children seeking new experiences to support and  
drive their social lives. 
(Information provided by the Audience Agency)

THE FACTS:

• 80,000+ audience over 2018 

•  Social reach: 15.5K Twitter,   
6.5K Facebook, 2.5K Instagram 

• Over 35K engaged newsletter subscribers 

•  Festival activity increases footfall  
to Bath by an average of 27% 

• Huge national and regional PR Reach



BATH FESTIVALS ACTIVITY FOR 2019: 

The Bath Festival, 17th May – 26th May 2019

Bath Children’s Literature Festival, 27th September – 6th October 2019

Creative Learning Programme Projects, across the year

The Bath Festival Finale Weekend, 1st – 2nd June 2019

All sponsorship packages are custom-made.





GET IN TOUCH:  
 

For more information please  
contact Eleanor Household,  
Head of Development and Marketing. 
eleanor.household@bathfestivals.org.uk  

Direct line: 01225 614184
www.bathfestivals.org.uk

“ Bath Festival ranges from a full-blown pop concert 
on the rugby ground to such distinguished classical 
recitalists as James Gilchrist, Stephen Hough 
and Roderick Williams performing in the city’s 
exquisite buildings”  
THE TIMES

“ Bath makes quite a splash”  
BBC MUSIC MAGAZINE

“ This is the great joy of the festival – it brings 
books to life and sends children back to their 
reading invigorated” 
THE DAILY TELEGRAPH



THE BATH FESTIVAL 

17th May – 26th May

THE EVENT:

The Bath Festival celebrates the UNESCO world heritage  
city and brings together some of the world’s leading writers, 
musicians and cultural figures. The Festival’s ambitious  
programming for May 2018 saw record-breaking sales,  
increased audiences, extensive national and local PR  
reach and a greater focus on wider community benefits. 

THE FACTS:

•  7-month high-profile marketing campaign running   
from November to May 

•  100+ events over 10 days in addition to two-day  
outdoor Finale Weekend – 1-2 June 2019 

• High-calibre artists, performers and authors 

• 50,000 quality brochures distributed nationally 

• 35,000 mailing list 

•  May 2018 saw 160+ national and local press  
features; 100+ stories in print, 50+ stories online,   
5 radio interviews  and 3 prime time TV interviews



THE OPPORTUNITIES:

The 10-day Bath Festival includes standalone events. These days, evenings 
and collections of events are perfect opportunities for tailored sponsorship. 
Headline sponsorship is available for The 2019 Bath Festival, as is individual 
event sponsorship. Running alongside individual events and event collections 
are: Family Arts Day, Party in the City and the Literature Lounge. These offer 
partnership opportunities and more.

Family Arts Day: This free family event sits alongside our Creative Learning 
programme. It reaches children and families that would not normally access 

the arts. The event will take place on 26 May in Parade Gardens in the heart 
of the city. Treasure hunts, music and creative workshops fill the garden, 
punctuated with live music. Our aim is to build our audience from 1,500 to 
3,000 for 2019. It costs more than £7,000 to put on Family Arts Day. 

Party in the City: The immensely successful Party in the City is back to open 
the Festival on Friday 17 May, an incredible evening of free music taking 
place in over 35 venues, clubs, restaurants, pubs and open spaces and 
stages throughout the city. Party in the City is supported by a quality printed 
programme (25K distributed throughout the city) offering partnership and 
sponsorship opportunities. Party in the City costs approx. £20,000 to put on 
every year. 

Literature Lounge: An exciting new development for 2019. Two years ago 
the Bath Literature Festival merged with the International Music Festival 
creating a successful two-week multi-arts festival in May. Moving into 2019 
we recognize that our literature events deserve their own focused collection 
of events and bespoke venue. The pop-up Literature Lounge will lead the 
opening weekend of the Festival bringing debate, discussion, insight and 
relevance to the top of Alfred Street in the heart of Bath. Seating an audience 
of up to 100 and set in a beautifully decorated marquee, the Literature Lounge 
focuses on stunning new talent supported by publishers including Bloomsbury 

and Penguin Random House, and is a unique way to affiliate your brand with 
this important step forward in the evolution of Bath Festivals. 

Headline sponsorship is available. For more information on any of the 
opportunities available for 2019 please contact Eleanor Household  
Head of Development and Marketing  
Eleanor.household@bathfestivals.org.uk  DL 01225 614184



THE FINALE WEEKEND:  

1st June – 2nd June

Following the unprecedented success of the inaugural  

Bath Festival Finale Weekend, we are pleased to announce that  
the second Festival Finale Weekend will return to the UNESCO  
city for 2019. Once again, the event will take place on the Bath Rec, 
primely situated in the heart of the city within walking distance of 
the train and bus station. The hugely successful first year saw rock 
legend Robert Plant and the Sensational Space Shifters headline 
and Paloma Faith draw daily crowds in excess of 9,000 exceeding  
all expectations. Over the course of the weekend an amazing 
array of talented musician, performance artists and Artisan food 
providers turned the Bath Rec into an open-air party, tailor-made 
for the whole family. 

THE EVENT: 
The Finale Weekend is an extravaganza of music, fun and great 
food, with something for everyone. The Main Stage and Big Top 
Stage will cater for the mainstream pop genre with established 
and up-and-coming artists. The Third Stage will host an eclectic 
programme of local musicians. In addition, there is a Poets  
Corner stage focusing on the spoken word, literature and debate, 
and a fantastically fun family zone with craft, workshops, music 
and storytelling.



Metroculturals 9%

Dormitory Dependables 30%

Commuterland Culturebuffs 31%

Trips and Treats 13%

THE FACTS: 
 

•  High-calibre artists. 2018 saw the likes of Sophie Ellis Bextor, Imelda 
May, Paloma Faith, Robert Plant and the Sensational Space Shifters, 
Alison Moyet and a host of local talent 

•  7-month marketing campaign running from November to May  
and supported by The Bath Festival in May 

• Ticket sales of approximately 9,000 each day 

• Capacity of approximately 11,000 per day 

• Beautifully decorated site with top-notch food stalls and bars

THE FINALE WEEKEND AUDIENCE:  

We use Audience Agency and their Spectrum Segmentation tools 
along with other data collected to analyse our audience:

Looking at the Bath Finale Weekend in isolation from Bath Festivals 
activity shows that:

•  78% of Finale Weekend audience come from the region with just 
over 20% from further afield

•  61% of our audience come from just two segments: Dormitory 
Dependables and Commuterland Culturebuffs

•  This event attracts a higher than average number of Metroculturals

Home and Heritage 4%

Experience Seekers 8%

Up our Street 3%

Facebook Families 2%

DEFINITIONS:  
Commuterland Culturebuffs: Affluent and professional consumers of culture

Dormitory Dependables: From suburban and small towns with an interest in heritage activities and 
mainstream arts

Metrocultrals: Prosperous, liberal, urbanites interested in a very wide cultural spectrum

Trips and Treats: Mainstream arts and popular culture influenced by children, family and friends.

Experience Seekers: A high proportion are singles/couples in their 20s/30s with no children seeking new 
experiences to support and drive their social lives. 

(Information provided by the Audience Agency)



THE PACKAGES:
Packages are tailored to suit your requirements.  

MAIN SPONSORSHIP OPPORTUNITIES:

The Main Stage, Big Top and Bandstand all offer great  
opportunities for brand awareness and sponsorship.

Main Stage sponsorship includes:

•  Your logo on all printed publicity including a full-page advert in our 
programme (on sale at the Finale Weekend), volunteers’ T-shirts, 
poster, social media profiles, website branding and more 

• Produce placement, where relevant, for example samples 

•  Bespoke onsite branding and brand activation by mutual 
agreement including maximum exposure on main stage screens 

•  An allocation of weekend tickets for your guests Similar 
opportunities are available for the Big Top Stage, the Bandstand 
and Spoken Word Stage. Please get in touch to discuss.

•  An allocation of weekend tickets for your guests

Similar opportunities are available for the Big Top Stage,  
the Bandstand and Spoken Word Stage. Please get in touch  
to discuss. 



HOSPITALITY PACKAGES STARTING  
FROM £8,000 EX VAT: 

• 30 weekend tickets 

• Private paid bar 

• VIP entry lane 

• Access to posh loos 

•  Your logo on loop on Main Stage screens   
(minimum number of exposures to be agreed) 

•  A mention/your logo printed on the supporters’ page  
in the Finale Weekend Programme 

• An advert in the Finale Weekend Programme (for sale at the event) 

• Your logo and 200 words + link on the Finale Weekend webpages

We have a limited number of Private Pavilions available for  
our sponsors, providing a haven from the festival hullaballoo.  
Smart 6mx6m canvas pavilions come complete with wifi, mat  
flooring and electric hook-up. It’s up to you how you furnish and decorate your 
pavilion – be as creative as you like! 

For more information please contact Eleanor Household  
Head of Development and Marketing  
Eleanor.household@bathfestivals.org.uk DL 01225 614184



THE BATH CHILDREN’S LITERATURE FESTIVAL
27th September – 6th October 2019

THE EVENT:

The Bath Children’s Literature Festival is Europe’s largest dedicated 
children’s literature festival.  Now in it’s 13th year, the festival 
continues to deliver a world-class lineup and 2018 saw the likes 
of David Walliams, Cressida Cowell (How to Train Your Dragon), 

Waterstones Children’s Laureate Lauren Child, Terry Deary and 

Martin Brown (Horrible Histories) and many more. 2018 saw more 
sold out events than ever before.

THE FACTS:

• High profile marketing campaign running from June – October

•  100+ events over 10 days in addition to events programmed 
throughout the year

•  30,000 quality brochures distributed nationally

•  35,000 strong mailing list

•  Huge PR reach including 60+ national and local press features 
and stories; 4 TV clips; 4 radio interviews



THE OPPORTUNITIES:

The Bath Children’s Literature Festival offers many exciting sponsorship and partnership 
opportunities.  All can be tailored to suit and range from headline sponsorship:  
The [your company name] Bath Children’s Literature through to sponsorship of one selected event. 

Sponsorship starts from £1,500 as a Festival Supporter and up to £10,000 for a Major Sponsor 
package which would include presence and branding in high footfall areas and high profile events. 

School’s Programme Sponsor Opportunity 

As well as our public programme we also run an extensive weekday programme of subsidised 
school events. Aiming to promote visual literacy we take reading off the page and unleash children’s 
imaginations. The events are fun, energetic and entertaining to enrich curriculum based learning 
and encourage young people from reluctant readers to avid bookworms to discover and nurture 
their love of reading, art and story.

In 2018 we reached over 3300 pupils at 15 events and provided  
12 free coaches to schools experiencing the greatest need.

Sponsors are able to have a presence across the whole school’s programme to  
promote their commitment to the local community. Please get in touch to discuss  
vailable opportunities.

There are many Partnership opportunities for 2019 including: 
•  Sponsorship of the Green Room: The hub of the festival. Full to bursting with Illustrators, authors, 

story tellers, publishers and publicists. It’s a great sponsorship opportunity for anyone looking at 
reaching influencers and creatives.

•  T Shirts: New for 2019! Raise your profile and show your support by sponsoring our crew t shirts.

•  Masterclasses: International best selling and award winning authors and illustrators give incredible 
insight every year to intimate groups of children and adults. Sponsorship of our masterclasses is a 
fantastic opportunity to align your company and branding with some of the most incredible talent 
visiting the festival.

•  Share The Story: New in 2018 the incredibly successful Share The Story campaign raised brand 
awareness and reached beyond ABC1 demographic across Bath, the South West and beyond.  
For more please visit: bathfestivals.org.uk/childrens-literature/share-the-story/ 

What People Say: 
A selection of audience survey respondents describing the Festival in three words:- “Fun, family, 
friends”- “Fun, inspiring, educational”- “Fantastic family fun”- “Inspiring, joyful, memorable”- 
“Children love it!”

For more information on any of the opportunities available for 2019 please contact 
Eleanor Household Head of Development and Marketing  
Eleanor.household@bathfestivals.org.uk  DL 01225 614184



INSPIRING AND EMPOWERING CHILDREN AND 
YOUNG PEOPLE THROUGH THE ARTS

We deliver a year-round programme of music and literature projects 
which give children and young people opportunities to:

• work with leading arts professionals 

• gain real-world experience and grow passions and interests 

• gain access to cultural events 

• create and produce their own events

Our festivals provide a focus for inspiration and celebration, and a 
platform that gives value to the voices of children and young people 
from Bath and the surrounding area. In 2017-18 over 9,000 children 
and young people took part in our events and projects.

‘ To perform in front of a very large audience  

in a famous building was an honour for   

the children – they felt very proud.’ 
Teacher from Bathwick St Mary’s Primary School



2019 PROJECTS

Call & Response – Festival Commission inspired by the sounds and songs 
from the terraces at Bath City FC, composer Omar Shahryar will be working 
with local schools and community groups to create their own songs that 

celebrate the things that make us different and the things that unite us. The 
final performances will be held at Twerton Park and in Bath City Centre.

Family Arts Day – Family Arts Day brings together fun arts activities for 
families to explore together. Activities include trying new instruments and 
being part of a scratch orchestra, visual arts and crafts, storytelling and 
creative writing as well as an art themed treasure hunt.

Speak Out – Speak Out produces positive arts activities for young people 
featuring LGBTQ+ stories, role models and opportunities for young people 
to express themselves. This year we will be providing monthly writing 
workshops and collating young people’s work into an anthology which we 
will launch at the festival.

Schools’ Concert – An afternoon concert from one of our Festival 
Orchestras for school children to experience the sounds of a professional 
orchestra live for the first time and to introduce them to classical music.

Young Producers – A three-year project working in partnership with 
Mentoring Plus to develop young people’s skills in curating and producing 
music events. In 2019, 10 young people from Bath schools will work with us 
to create an event for The Bath Festival.

Bath Children’s Literature Festival Schools Programme – 15 author and 

illustrator events and five outreach visits for schools to enjoy and get a real 
flavour of a festival experience. A chance to celebrate reading and open up 
the world of books.

For more on how you can sponsor our Creative Learning programme, please 
contact Eleanor Household Head of Development and Marketing,  
Eleanor.household@bathfestivals.org.uk DL 01225 614184
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